
Be a smart business and use this time as  
an opportunity to stay on top of the mind of your  

customers and get ahead as the lockdown gets over

In the time of coronavirus lockdown,  
don’t let your brand visibility go down

SOCIAL MEDIA WEB SITE NEWSLETTER

850,000 COMBINED DIGITAL AUDIENCE • 3.5M DIGITAL TOUCHPOINTS

Indian Weekender has the tools and the eyeballs to help you reach 
your customers 24 x 7 on the mobile device of their choice 

Don’t miss out on this opportunity to race ahead with IWK Digital



WEB
www.iwk.co.nz

The most visited
Indian news

website in NZ

Quick comparison with nearest competitor - Almost 7 times more views

155,000 
Pageviews/month

70,000 
Digital users/month
*Monthly average for Jan - Mar 2020

56% in  
age group 25-45

55%:45%  
female:Male

74%

46%

audience                from NZ
audience  
from  
Auckland



SOCIAL
MEDIA

3.40M 
 Facebook users  
 in New Zealand

10 3 ,0 0 0  L i k e s

3 0 , 5 0 0  M e m b e r s
2 8 , 5 0 0  E n g a g e m e n t /m o n t h

3 6 0 , 0 0 0  F o l l o w e r s  
8 M + p o s t  r e a c h /m o n t h

1 . 2 M  p o s t  e n g a g e m e n t s

9 11,0 74  v i d e o  v i e w s /w e e k

6 5 %  R e a c h  i n   
a g e  g r o u p  2 5  t o  4 4

Ethnic media landscape on Facebook

www.facebook.com/indianweekender

www.youtube.com/user/indianweekender

12,500 Subscribers audience  
from  
Auckland



N ew s le t te r

13,000
25%+ 

WEDNESDAY FRIDAYMONDAY

F r e q u e n c y :  3  t im e s  a  w e e k
N e w s  r i g h t  i n  y o u r  m a i l b o x

Subscribers 
and growing

Average Open Rate



W h o ’s  a d v e r t i s i n g   
o n  t h e  I n d i a n  W e e k e n d e r   

d i g i t a l  p l a t f o r m s

a n d  m a n y  m o re

H u aw e i Sm a r tw a tc h  G T 2  L a u n ch
When Huawei launched GT2, it approached Indian Weekender to reach the 

Indian community with a multi-platform approach
• Shot and edited Unboxing video and shared it across social media 
platforms and on website.
• A story was created for print edition, website and shared on social media
• Full page print ad was carried in the main paper
   The  launch was successful with st rong interest  generated   
   f rom Indian community.



A d v e r t is in g  O p t io n s  a n d  R a te s   (E x  G S T )

WEB

SOCIAL Facebook

NEWSLETTER

IWK VIDEOS

Spot descriptor  Cost per week  Potential reach/w

Popup Box ad     $800    30,000

Leaderboard 1 ad   $650    30,000

Island 1 ad    $600    30,000

Leaderboard 2 ad   $550    30,000

Island 2 ad    $550    30,000

Leaderboard 3 ad   $500    30,000

Sponsored story   $450    30,000

Spot descriptor  Cost per week  Potential reach/p

Sponsored post   $500    100,000+

Branded Video post   $600    100,000+

Spot descriptor  Cost per shot   Reach

Banner Advert    $500    10,300

Branded EDM    $850    10,300

Spot descriptor  Cost per video  Potential reach

Banner Advert    $450    100,000+

L Band Advert    $850    100,000+


